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ABOUT US
A FULL-SERVICE FIRM PROVIDING INTEGRATED SERVICES  

OUR COMPANY

Founded in 2002 by John C. Zaher, 
The Public Relations and Marketing 
Group (PRMG) is a full-service public 
relations and marketing firm based 
in New York. Since its inception, 
PRMG has provided services for 
professionals, corporations, non-
profit organizations and government 
entities, among others. The firm helps 
its clients build a loyal customer 
base through effective and quality 
marketing strategies and techniques.

INTEGRATED SERVICES

Whether through a single service or a 
full range of comprehensive services, 
PRMG has developed the tools needed 
to successfully meet our clients’ 
marketing needs. Some businesses 
choose to work with us for one project 
such as a website redesign, a direct 
mail piece or the setup of social 
media pages, while others keep us on 
retainer to take advantage of a more 
integrated and ongoing marketing 
strategy that includes such services as 
public relations, advertising, blogging, 
monthly e-newsletters and social 
media management. PRMG will gauge 
which approaches are appropriate for 
your organization’s goals and budget 
to help you maximize the effectiveness 
of your marketing efforts.

DEDICATED TO THE SUCCESS 
OF YOUR BUSINESS

PRMG provides a full evaluation of 
your current marketing strategies 
and develops a customized plan that 
matches your needs, budget, and tar-
get audiences. PRMG’s veteran staff 
includes experienced professionals in 
public relations, marketing, web devel-
opment, graphic design and video pro-
duction, enabling clients to rely on one 
firm for all of their marketing needs. 

By using PRMG’s various services, 
our clients can focus on serving their 
current customer base, while still at-
tracting new business and constantly 
building their reputation in the com-
munity. In the process, PRMG often 
develops personal relationships with 
business owners and is committed to 
each one’s individual success.

“PRMG has an excellent handle on 
all marketing aspects for our non-
profit organization. From garnering 
continued media coverage of our 
top-tier robotics events, to growing 
our social media presence, PRMG 
helps us reach the audiences we 
need to expand our presence across 
Long Island.”

Bertram Dittmar
Executive Director
School-Business 
Partnerships of  
Long Island, Inc.

“
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A group of Latino residents
and advocacy groups is suing
Islip Town, claiming the system
of electing the town board pre-
vented Latinos from having
equal representation in Town
Hall.

The town’s at-large elections
— in which candidates are cho-
sen townwide by majority vote
and do not represent council
districts — have allowed the
town’s white majority to elect
its candidates over those of the
minority Latino community, ac-
cording to the lawsuit.

The election system violates
the Voting Rights Act and per-
petuates neglect of Latino com-
munities, including Brentwood
and Central Islip, according to

the suit, which seeks to create
council districts.

“Lacking any representation
on the Town Board, members of
the Town’s Latino community
have been demoted to second-
class citizens,” said the suit.

Town voters rejected a ballot
measure to create council dis-
tricts in 2006 after several peti-
tions for a referendum were
blocked over a decade.

Town board members de-
clined to comment Tuesday af-
ternoon, with Supervisor Angie
Carpenter saying she hadn’t had
anopportunity to review the law-
suit.

The town board has never
had a Latino member. All five
current town board members
are white in a town where
about 25 percent of the popula-
tion is Hispanic or black.

The lawsuit was filed in fed-
eral district court in Brooklyn
on Monday by Brentwood resi-
dents Ana Flores, her father,
René Flores, María Magdalena
Hernández and Magali Roman,
and advocacy groups Make the
Road New York and New York
Communities for Change. De-
fendants include the Islip Town
Board and the Suffolk County
Board of Elections.

Ana Flores, 21, said her com-
munity was “underfunded, un-
derserved.”
“I feel like there’s a lot of ha-

tred,” said Flores, whowill begin
a master’s program in social
work at New York University in
the fall. “We kind of lost hope in
our government, and, at some
point, some of us even fear it.”

Town officials have largely ig-
nored the concerns of residents

in majority-Latino areas, from
quality-of-life issues such as
potholes needing fixing to the
violence of the MS-13 gang, ac-
cording to the suit. Town ser-
vices such as street cleaning
and trash pickup are provided
more frequently in more white
and affluent areas, the suit said.

The community’s neglect
was especially apparent when
40,000 tons of contaminated de-
bris were dumped at Roberto
Clemente Park in Brentwood in
2013 and 2014, the suit said.
Two town parks officials were
convicted for their roles in the
illegal dumping, as were three
other men.

It took three years to clean
up and reopen the park, and the
pool is still under construction
despite an estimated reopening
for summer 2018.

“We were reminded once
again through that incident of
the deep bias and discontent and
lack of accountability for the
Townof Islip board to themajor-
ity-Latino population in Brent-
wood, Central Islip and North
Bay Shore,” said Walter Barrien-
tos, Make the Road’s organizing
director for Long Island.
Board of Elections clerk Mary

Lou said she did not know about
the lawsuit because “we have not
been servedwith anything.”

The only Long Island towns
with council districts are Hemp-
stead, North Hempstead and
Brookhaven, according to both
the Nassau and Suffolk Board of
Elections.
About 40 people marched

and chanted, “Islip is for all;
our vote counts,” during a rally
outside Town Hall on Tuesday.

Suit says IslipTown’svoting
system leavesoutLatinos

TOPSTORIES

The Associated Press

China on Tuesday threatened
“comprehensivemeasures” in re-
sponse to a new tariff hike by
PresidentDonaldTrump, raising
the possibility Beijing might tar-
getU.S. companies’ operations.

Trump’s announcement fu-
eled fears that economic losses,
limited so far to companies hit
by U.S. or Chinese tariff hikes,
might spread if the dispute chills
global trade.

Global stocks fell after
Trump’s announcement. China’s
market benchmark dropped 3.8
percent while Hong Kong’s lost
2.8 percent. In Europe, Ger-
many’s main index fell 1.2 per-
cent and France’s fell 1.1 percent.

TheCommerceMinistry criti-
cized Trump’s order for new tar-
iffs on $200 billion of Chinese
goods, issued late Monday, as
blackmail. In a forceful state-
ment, it said Beijingwas ready to
“defend the interests of the Chi-
nese people and enterprises.”

If the tariff hike goes ahead,
“China will have to adopt com-
prehensive measures that com-
bine quantity and quality,” the
statement said.
It gave no details, but China’s

lopsided trade balance with the
United States means Beijing
doesn’t import enough Ameri-
can goods to stick with its strat-
egy of matching the scale of
Trump’s tariff increases.
China responded to the U.S.

announcementFridayof a 25per-
cent tariff on $34 billion of Chi-
nese goods by imposing an iden-
tical charge on the same amount
of American goods. But China’s
imports fromtheU.S. last year to-
taled $153.9 billion. That would
leave about $120 billion available
for a tariff hike, falling short of
Trump’s $200 billion target.

The mention of “comprehen-
sive measures” suggests Beijing
might go beyond tariffs, said Jake
Parker, vice president for China
operations of the U.S.-China
Business Council. He asked
whether that might include de-
laying or denying licenses re-
quired byU.S. companies.

China’s heavily-regulated
economy also gives officials the

option of tying up companies
with tax, anti-monopoly or other
investigations.

The dispute is part of broader
U.S. complaints about global
trading conditions that have
prompted Trump to raise duties
on steel, aluminum,washingma-
chines or solar panels from
Canada, Europe, Japan and
SouthKorea.

Economists warn Washing-
ton might be undercutting its
negotiating position by alienat-
ing potential allies.

Tariff hikes imposed so far by
Trump affect a total of $109 bil-
lion of imports, according to
MorganStanley. It saidwith retal-
iatory tariffs imposed by Ameri-
can trading partners added in,

the total rises to $181 billion, or 1
percent of global trade.

The risks of “amoremeaning-
ful impact on global trade and
growth have increased,” Morgan
Stanley economists said in a re-
port.
The United States and China

have the world’s biggest trading
relationship, but official ties are
increasingly strained over com-
plaints Beijing’s technology de-
velopment tactics hurt Ameri-
can companies.

Beijinghasofferedtonarrowits
politically-volatile trade surplus
with the United States but has re-
sisted changing development
plans its leaders see as a path to
prosperity and restoring China’s
rightful role as aglobal leader.

Chinawarns retaliation for U.S. tariff threat

Lawsuit:
Noplace
onboard

Attorney Fred Brewington at rally demanding greater representation for Latinos in Islip Town Tuesday.
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IRS red flags

1 in 59
Your chances of being audited if
your income is $200,000 or

more.

Source: Kiplinger Personal
FinanceMagazine

FAST FACT

WELLS CEO: FOCUS IS
ON BUILDING TRUST

SHERYL NANCE-NASHBY
Special to Newsday

Sometimes extra attention is
a good thing. But in the case of
IRS auditors, the last thing you
want is to stop them in their
tracks when they’re looking at
your return.
The Internal Revenue Ser-

vice doesn’t have themanpower
to scrutinize every return. In-
stead, it looks for tell-tale signs
that couldmean there’s a reason
to dig deeper. Call them red
flags or triggers, but a certain
set of circumstances is likely to
make the IRS hit the pause but-
ton on what could be the begin-
ning of problems for you.
The good news, though, is

that the overall individual audit
rate is about one in 143 returns
—but theodds increasedramat-
ically as your income goes up.
Sandra Block, senior asso-

ciate editor at Kiplinger Per-
sonal Finance Magazine, says
IRS statistics for 2016 show that
people with an income of
$200,000 or higher had an audit
rate of one out of every 59 re-
turns. The stakes are even
higher for those who report $1

million or more of income.
“There’s a one-in-17 chance
your returnwill be audited. The
audit rate drops significantly for
filers making less than
$200,000: Only one out of 154 of
such returns were audited dur-
ing 2016, and the vast majority
of these exams were conducted
bymail,” Block says.

Aside from making the big
bucks, what else puts you in the
spotlight? Here’s a list of poten-
tial red flags, from Kiplinger
and other tax experts:
� Large charitable deductions.
Giving to charities can be a
great tax write-off, but if your

donations are disproportion-
ately large compared to your in-
come, expect the IRS to ask for
verification. It tracks the aver-
age charitable contribution for
folks at every income level. Do-
nations exceeding the expected
amount are seen as suspicious.

“Just keep detailed records
of your giving, including re-
ceipts for all contributions of
cash and property. Failing to
get an appraisal for a donation
of valuable property, or forget-
ting or incorrectly filing a
Form 8283 for non-cash dona-
tions greater than $500, puts
an even bigger audit bull’s-eye
on your back,” says Scott
Sanders, a CPA at Sanders
Thaler Viola & Katz in Jericho.
� Overstating business deduc-
tions. Taking business deduc-
tions that seem disproportion-
ately large compared with your
income is an invitation to the
IRS to investigate. Same goes
for reporting an operating loss
for your business. If you’ve got
the proper documentation for
the write-off, go for it, but know
that you may be called upon to
back up your story.
“The IRS knows that certain

tax deductions are abused fre-
quently. People claim a com-
puter and desk as a home office,
family vacations as ‘business
travel,’ or 100 percent business

use of a vehicle, which the IRS
knows is very unlikely to be
true,” Sanders says. “People like
to get creative with the deduc-
tions they try to claim, but such
thinking, or cheating as the IRS
would say, can backfire.”
� Failing to report your full in-
come.The IRS receives copies
of all W-2s and 1099s that you
receive, so forgetting to report
all of your income may result
in an audit. “Even if you don’t
receive a 1099 for a specific
payment, you are still required
to report that income, no mat-
ter how small it is,” says
Joshua Zimmerman, president
of Westwood Tax & Consult-
ing in Rockville Centre.
� Not reporting a foreign bank
account. All U.S. citizens and
residents must report the exis-
tence of overseas bank accounts
if they total more than $10,000
at any time during the year.
Even if these accounts generate
zero income, they need to be re-
ported. The penalties for not re-
porting are huge — they can
run as high as 50 percent of the
account’s value, plus penalties.
“How will the IRS know

about the accounts if you don’t
tell them?Almost every country
in the world has an agreement
to report ownership byU.S. per-

See BZMAIN0320 on A34

Theoverall individual audit rate is about one in 143 returns—but theodds increasedramatically as your incomegoesup.

Certaindeductionsonyourtax forms
could triggeranaudit, experts say

Wells Fargo CEO Tim Sloan
said thecompanycouldneed sev-
eral moremonths to resolve cus-
tomer damage tied to itsmassive
sales practices scandal, such as
figuring out if people had trou-
ble getting approved for other
loans because of the fake ac-
counts bank employees opened.
Speaking Friday, Sloan reiter-

ated what he has said since be-
coming CEO in the wake of the
scandal, that rebuilding trust
with customers is his primary
focus since taking the job.
Wells Fargo has seen a sharp

drop in new account openings
and bank traffic since admitting
in September that employees
pressured to meet ambitious
sales goals opened up to 2 mil-
lion accounts without cus-
tomers’ permission. Sloan said
hebelieves thedeclines havebot-
tomed out. January branch traf-
fic data showed thatwhile check-
ing and credit card applications
and traffic were down from a
year earlier, they were up or sta-
ble comparedwithDecember.

While Wells has changed its
sales practices, ousted some ex-
ecutives and called tens of mil-
lions of customers to check,
Sloan acknowledged that the
full scope of the effect is not
yet known. Determining how a
negative mark on a customer’s
credit score caused by Wells
Fargo affected a person’s ability
to borrow money or take out a
mortgage is more complex than
concluding whether a cus-
tomer paid fees on their check-
ing account when they
shouldn’t have, he said. — AP

16,700

LI BUSINESS

IRS RED FLAGS

G
ET
TY

IM
AG

ES
/I
ST
O
CK

Number of federal
government jobs on

Long Island in January,
up 200 from
January 2016
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Grand Opening for First Responders Recreational Ball Field 
Scheduled for June 2

ISLANDIANEWS

face painting for the children’s enjoyment.

Local businesses provided more than $2 million to make this 
project a reality, including Delaware North (the operator 
of Jake’s 58), the Bolla Foundation and Breslin Realty. The 
seven-acre property was owned by the Town of Islip until 
2014, when the village acquired the property from the town 
— with the support of then-Town Supervisor Tom Croci — 
at no cost, with the help of New York State Assemblyman 
Phil Ramos, then-New York State Assemblyman Al Graf 
and then-New York State Senator Lee Zeldin. The state 
legislators co-sponsored bills to allow for the transfer of 
the property from the town for the purpose of developing 
the ballfield.

In the event of rain, the event will be rescheduled for 
Sunday, June 3. 

Village residents are invited to join Mayor Dorman, 
members of the Board of Trustees and local elected officials 
as the village dedicates the First Responders Recreational 
Ball Field on June 2, beginning at 10:00 a.m.

In addition to a state-of-the-art ball field and concession 
stand, the park features a memorial dedicated to local first 
responders who lost their lives on September 11, 2001. The 
park also includes a walking path with exercise stations.

Following the memorial dedication, there will be a barbecue 
for village residents through 3:00 p.m. A dedication of the 
ball field will take place at noon, followed by the ceremonial 
first pitch and the first official game between the Lakeland 
Fire Department and the Central Islip Fire Department. 
This game will be followed by a girls’ youth softball game. 
Throughout the day, there will be a DJ, a bounce house and 

Artist’s rendering of the First Responders Recreational Ball Field. 
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TORO®GrandStand™

The Garden Dept. Looks To Expand As Company 
Expects To Break Sales Records This Year

(see page 3)

PROPERTY MAINTENANCE MANAGEMENT FACILITIES MAINTENANCE

New York Corporate Office
3555 Veterans Memorial Hwy. 
Suite J  
Ronkonkoma, NY 11779
631-881-5350 

New York Metro Office
69-44 76th Street
Middle Village, NY 11379

Connecticut
4 Old Mill Plain Road
Danbury, CT 06811

Massachusetts
9112A Shops Way
Northborough, MA 01532

833-244-6964  
( 8 3 3 - 2 4 4 - N Y M G )

newyorkmaintenancegroup.com

INDUSTRIES WE SERVICE: 

RETAIL CENTERS

CONSTRUCTION SITES

INDUSTRIAL

OFFICES

CONDOMINIUMS

MEDICAL OFFICES

COMMERCIAL BUILDINGS

RESTAURANTS

HIGH RISES

New York Maintenance Group, Inc. is a family-owned and operated business that has 
been providing high-quality maintenance, management and facilities maintenance services 
throughout the Northeast – from Boston to Washington D.C. – for 30 years. As a full-service 
commercial property service group, our number one priority is to provide our clients with 
top-level service tailored to fit a company’s specific needs. Our customers are provided 
single-source vendor services, consolidated self-performing and existing vendor services to 
provide a reduction of service costs. 

New York Maintenance Group, Inc.’s team goal is to be the single source for all property 
services and management needs for commercial property owners. Our attention to detail, 
service and performance is unparalleled in the industry. We strive to grow and strengthen 
our relationships with our customers to ensure their complete satisfaction.

 9 Full-Service Property 
Maintenance & Management
 9 One Source for All Commercial 
Property Needs
 9 Currently Serving Clients from 
Boston to Washington D.C.
 9 After-Hours Call Center
 9 Family Owned & Operated
 9 Fully Licensed & Insured

GET CA$H 
FOR YOUR CLUNKER

DOESN’T RUN? 
DOESN’T MATTER, WE’LL PICK  IT UP!

BUYERS OF SCRAP METAL AT OUR 9 GREAT LOCATIONS: 
BROOKLYN • VALLEY STREAM • FREEPORT • NEW HYDE PARK • HUNTINGTON

LINDENHURST • BAY SHORE • RIVERHEAD • MEDFORD

855-GERSHOW  •  GERSHOW.COM

HIGHEST PRICES PAID FOR YOUR SCRAP METAL:
JUNK CARS • ALUMINUM • BRASS • COPPER • STEEL • CAST IRON • APPLIANCES

445 BROAD HOLLOW RD., SUITE 25, MELVILLE, NY 11747

YOU’RE UNIQUE.  WE UNDERSTAND. THAT’S WHY WE DO A FREE NEEDS ASSESSMENT 
TO BETTER UNDERSTAND YOUR BUSINESS AND CREATE A CUSTOM SOLUTION  THAT 

ALLOWS YOU TO FOCUS ON DOING WHAT YOU DO BEST.

YOUR FULL-SERVICE STAFF ON DEMAND

WHY WAIT? CONTACT US TODAY FOR A FREE CUSTOMIZED QUOTE.

631-881-0800
WWW.IOMELVILLE.COM

1979 MARCUS AVENUE, SUITE 200, LAKE SUCCESS, NY 11042  •  516-488-8800  •  WWW.LIBERTYMAR.COM

Salutes This Year’s Admirals
Andre Grikitis • Captain Thomas Merrell • Jim Miller

On This Signal Honor

 ✓ PHONE ANSWERING

 ✓ SCHEDULING APPOINTMENTS

 ✓ ORDER TAKING

 ✓ CONFIRMATION CALLS

 ✓ ANSWERING CLIENT QUESTIONS

 ✓ INTAKE QUESTIONS

 ✓ TAKING RESERVATIONS

 ✓ GATHERING SURVEY RESULTS

 ✓ TRAVEL/SEMINAR REGISTRATION

 ✓ RESEARCH

 ✓ QUALIFICATION

 ✓ STUFFING ENVELOPES

 ✓ NOTARY SERVICES

 ✓ TYPING

 ✓ SOCIAL MEDIA MANAGEMENT

 ✓ ONLINE CHAT

 ✓ MEETING PREPARATION

 ✓ CONFERENCE REGISTRATION

 ✓ CRAIGSLIST POSTING

 ✓ COLD CALLING

 ✓ SALES

 ✓ CUSTOMER SERVICE

 ✓ ALMOST ANYTHING ELSE

WHAT CAN AN

DO FOR YOU?

ANYTHING! WHAT DO YOU NEED DONE?

WE’LL FREE YOU UP SO YOU CAN 
FOCUS ON GROWING YOUR BUSINESS

Melville

Virtual Assistant®
Intelligent

SERVICING:
Corporations
• Property Management Companies
• Manufacturers
• Large Retailers
• Banking and Financial Services

Professionals
• Attorneys
• Accounting Firms
• Real Estate Agencies
• Service Professionals

Health Care
• Health Care Professionals
• Medical and Dental Practices
• Veterinarians
• Assisted Living and Nursing Homes
• Home Health Care Agencies 

Non-Profit Organizations  
and Associations
• Charitable Service Organizations
• Chambers of Commerce and Business 

Associations
• Unions and Membership Associations
• Civic Organizations

Public Sector Entities
• Villages
• School Districts
• Library Districts
• Fire Districts

Advocacy
• Development Projects
• Issue Advocacy
• Political Campaigns

Hospitality
• Tourist Destinations
• Entertainment Venues
• Restaurants

“Through the Long Island Progressive 
Coalition, I have worked with John Zaher 
and his firm, The Public Relations and 
Marketing Group, exclusively over the past 
several years. The firm has developed 
several websites and marketing materials 
for us. John’s knowledge of politics and 
government is an asset to any non-profit or 
advocacy organization such as ours. He and 
his staff are highly skilled, dedicated and a 
pleasure to work with.”

Lisa Tyson
Director, Long Island 
Progressive Coalition

“

FOR MORE INFORMATION OR ADDITIONAL SAMPLES OF OUR WORK, CALL 855-PRMG-123 (855-776-4123) OR VISIT WWW.THEPRMG.COM

BRANDING MARKETING ADVERTISING
TV & VIDEO 

PRODUCTION
SOCIAL MEDIA  
MANAGEMENT

WEB DEVELOPMENT  
& SEO PUBLIC RELATIONS

• Strategic Planning

• Media Relations and 
Publicity

• Press Conferences

• Special Events

• Community Relations

• Government Relations

• Crisis Management

• Brand Research and 
Development

• Logos and Signage

• Collateral Marketing 
Materials

• Media Buys

• Google/Bing/Yahoo! 
Advertising

• Social Media 
Advertising

• Television Advertising

• Radio Advertising

• Print Advertising

• Digital Advertising

• Marketing Plans

• Web Marketing

• Advertising

• Direct Mail

• Email Marketing

• Event Management

• CRM Development 
and Prospect 
Marketing

• Commercial & Digital 
Advertising

• Facebook, Instagram 
& YouTube Videos

• Public Service 
Announcements

• Company Overviews 
and Biographies

• Non-Profit Overviews 
and Fundraising 
Appeals

• Mobile-Friendly,  
ADA-Compliant Websites

• E-Commerce Websites

• Blog Development

• Content Management 
Websites Including 
Drupal and WordPress

• Search Engine 
Optimization (SEO)

• Online Marketing

• Custom Designs

• Content Development

• Developing Online 
Presence and Reach

• Event Marketing

• Social Media 
Monitoring 
and Reputation 
Management

710 Presidential Drive, Lebanon, NJ 08833

Like no other P lace... 
• 2 Spacious Bedrooms

• Walk-in Closets

• 2 Full Ensuite Baths

• Guest Powder Room

• Radiant Floor Heating  

in Master Baths

• Granite Countertops

• Premium Stainless  

Steel Appliances

• Full Size Washer/ Dryer

• High Ceilings

• Balcony or Patio

• Clubhouse

• Fitness Center

• Salt Water Pool
C onveniently Located  

Off of Exit 20B  

Westbound on I-7

www.presidential-place.com
Providing you with a totally gratifying, all-inclusive lifestyle experience is at the heart of what Presidential Place stands for. To that end, you can always enjoy, at your leisure, a spacious, beautifully appointed Clubhouse with Fitness Center and Swimming Pool comfortably situated only steps from your door. Stay active, keep fit, and enjoy your new way of life to the fullest.

When you choose Presidential Place, you are making the wise decision of securing the finest apartment home lifestyle that this enormously popular area of Central New Jersey has to offer.

“John is excellent at implementation 
and execution of marketing plans 
and ideas. PRMG is ‘quick on the 
draw’ when timing is of the essence. 
John’s long-term approach is what 
separates him and his company from 
other agencies.”

James P. McPeak
Owner 
McPeak’s Assisted Living

“

30-80 21st Street, Astoria, NY 11102
p. 718.873.9550  f. 718.228.4591 e. medical@astoriamed.com

www.astoriamed.com
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RACHELLE BLIDNERBY
rachelle.blidner@newsday.com

A group of Latino residents
and advocacy groups is suing
Islip Town, claiming the system
of electing the town board pre-
vented Latinos from having
equal representation in Town
Hall.

The town’s at-large elections
— in which candidates are cho-
sen townwide by majority vote
and do not represent council
districts — have allowed the
town’s white majority to elect
its candidates over those of the
minority Latino community, ac-
cording to the lawsuit.

The election system violates
the Voting Rights Act and per-
petuates neglect of Latino com-
munities, including Brentwood
and Central Islip, according to

the suit, which seeks to create
council districts.

“Lacking any representation
on the Town Board, members of
the Town’s Latino community
have been demoted to second-
class citizens,” said the suit.

Town voters rejected a ballot
measure to create council dis-
tricts in 2006 after several peti-
tions for a referendum were
blocked over a decade.

Town board members de-
clined to comment Tuesday af-
ternoon, with Supervisor Angie
Carpenter saying she hadn’t had
anopportunity to review the law-
suit.

The town board has never
had a Latino member. All five
current town board members
are white in a town where
about 25 percent of the popula-
tion is Hispanic or black.

The lawsuit was filed in fed-
eral district court in Brooklyn
on Monday by Brentwood resi-
dents Ana Flores, her father,
René Flores, María Magdalena
Hernández and Magali Roman,
and advocacy groups Make the
Road New York and New York
Communities for Change. De-
fendants include the Islip Town
Board and the Suffolk County
Board of Elections.

Ana Flores, 21, said her com-
munity was “underfunded, un-
derserved.”

“I feel like there’s a lot of ha-
tred,” said Flores, whowill begin
a master’s program in social
work at New York University in
the fall. “We kind of lost hope in
our government, and, at some
point, some of us even fear it.”

Town officials have largely ig-
nored the concerns of residents

in majority-Latino areas, from
quality-of-life issues such as
potholes needing fixing to the
violence of the MS-13 gang, ac-
cording to the suit. Town ser-
vices such as street cleaning
and trash pickup are provided
more frequently in more white
and affluent areas, the suit said.

The community’s neglect
was especially apparent when
40,000 tons of contaminated de-
bris were dumped at Roberto
Clemente Park in Brentwood in
2013 and 2014, the suit said.
Two town parks officials were
convicted for their roles in the
illegal dumping, as were three
other men.

It took three years to clean
up and reopen the park, and the
pool is still under construction
despite an estimated reopening
for summer 2018.

“We were reminded once
again through that incident of
the deep bias and discontent and
lack of accountability for the
Townof Islip board to themajor-
ity-Latino population in Brent-
wood, Central Islip and North
Bay Shore,” said Walter Barrien-
tos, Make the Road’s organizing
director for Long Island.
Board of Elections clerk Mary

Lou said she did not know about
the lawsuit because “we have not
been servedwith anything.”

The only Long Island towns
with council districts are Hemp-
stead, North Hempstead and
Brookhaven, according to both
the Nassau and Suffolk Board of
Elections.
About 40 people marched

and chanted, “Islip is for all;
our vote counts,” during a rally
outside Town Hall on Tuesday.

Suit says IslipTown’svoting
system leavesoutLatinos

TOPSTORIES

The Associated Press

China on Tuesday threatened
“comprehensivemeasures” in re-
sponse to a new tariff hike by
PresidentDonaldTrump, raising
the possibility Beijing might tar-
getU.S. companies’ operations.

Trump’s announcement fu-
eled fears that economic losses,
limited so far to companies hit
by U.S. or Chinese tariff hikes,
might spread if the dispute chills
global trade.

Global stocks fell after
Trump’s announcement. China’s
market benchmark dropped 3.8
percent while Hong Kong’s lost
2.8 percent. In Europe, Ger-
many’s main index fell 1.2 per-
cent and France’s fell 1.1 percent.

TheCommerceMinistry criti-
cized Trump’s order for new tar-
iffs on $200 billion of Chinese
goods, issued late Monday, as
blackmail. In a forceful state-
ment, it said Beijingwas ready to
“defend the interests of the Chi-
nese people and enterprises.”

If the tariff hike goes ahead,
“China will have to adopt com-
prehensive measures that com-
bine quantity and quality,” the
statement said.
It gave no details, but China’s

lopsided trade balance with the
United States means Beijing
doesn’t import enough Ameri-
can goods to stick with its strat-
egy of matching the scale of
Trump’s tariff increases.
China responded to the U.S.

announcementFridayof a 25per-
cent tariff on $34 billion of Chi-
nese goods by imposing an iden-
tical charge on the same amount
of American goods. But China’s
imports fromtheU.S. last year to-
taled $153.9 billion. That would
leave about $120 billion available
for a tariff hike, falling short of
Trump’s $200 billion target.

The mention of “comprehen-
sive measures” suggests Beijing
might go beyond tariffs, said Jake
Parker, vice president for China
operations of the U.S.-China
Business Council. He asked
whether that might include de-
laying or denying licenses re-
quired byU.S. companies.

China’s heavily-regulated
economy also gives officials the

option of tying up companies
with tax, anti-monopoly or other
investigations.

The dispute is part of broader
U.S. complaints about global
trading conditions that have
prompted Trump to raise duties
on steel, aluminum,washingma-
chines or solar panels from
Canada, Europe, Japan and
SouthKorea.

Economists warn Washing-
ton might be undercutting its
negotiating position by alienat-
ing potential allies.

Tariff hikes imposed so far by
Trump affect a total of $109 bil-
lion of imports, according to
MorganStanley. It saidwith retal-
iatory tariffs imposed by Ameri-
can trading partners added in,

the total rises to $181 billion, or 1
percent of global trade.

The risks of “amoremeaning-
ful impact on global trade and
growth have increased,” Morgan
Stanley economists said in a re-
port.
The United States and China

have the world’s biggest trading
relationship, but official ties are
increasingly strained over com-
plaints Beijing’s technology de-
velopment tactics hurt Ameri-
can companies.

Beijinghasofferedtonarrowits
politically-volatile trade surplus
with the United States but has re-
sisted changing development
plans its leaders see as a path to
prosperity and restoring China’s
rightful role as aglobal leader.

Chinawarns retaliation for U.S. tariff threat

Lawsuit:
Noplace
onboard

Attorney Fred Brewington at rally demanding greater representation for Latinos in Islip Town Tuesday.
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IRS red flags

1 in 59
Your chances of being audited if
your income is $200,000 or

more.

Source: Kiplinger Personal
FinanceMagazine

FAST FACT

WELLS CEO: FOCUS IS
ON BUILDING TRUST

SHERYL NANCE-NASHBY
Special to Newsday

Sometimes extra attention is
a good thing. But in the case of
IRS auditors, the last thing you
want is to stop them in their
tracks when they’re looking at
your return.
The Internal Revenue Ser-

vice doesn’t have themanpower
to scrutinize every return. In-
stead, it looks for tell-tale signs
that couldmean there’s a reason
to dig deeper. Call them red
flags or triggers, but a certain
set of circumstances is likely to
make the IRS hit the pause but-
ton on what could be the begin-
ning of problems for you.
The good news, though, is

that the overall individual audit
rate is about one in 143 returns
—but theodds increasedramat-
ically as your income goes up.
Sandra Block, senior asso-

ciate editor at Kiplinger Per-
sonal Finance Magazine, says
IRS statistics for 2016 show that
people with an income of
$200,000 or higher had an audit
rate of one out of every 59 re-
turns. The stakes are even
higher for those who report $1

million or more of income.
“There’s a one-in-17 chance
your returnwill be audited. The
audit rate drops significantly for
filers making less than
$200,000: Only one out of 154 of
such returns were audited dur-
ing 2016, and the vast majority
of these exams were conducted
bymail,” Block says.
Aside from making the big

bucks, what else puts you in the
spotlight? Here’s a list of poten-
tial red flags, from Kiplinger
and other tax experts:
� Large charitable deductions.
Giving to charities can be a
great tax write-off, but if your

donations are disproportion-
ately large compared to your in-
come, expect the IRS to ask for
verification. It tracks the aver-
age charitable contribution for
folks at every income level. Do-
nations exceeding the expected
amount are seen as suspicious.
“Just keep detailed records

of your giving, including re-
ceipts for all contributions of
cash and property. Failing to
get an appraisal for a donation
of valuable property, or forget-
ting or incorrectly filing a
Form 8283 for non-cash dona-
tions greater than $500, puts
an even bigger audit bull’s-eye
on your back,” says Scott
Sanders, a CPA at Sanders
Thaler Viola & Katz in Jericho.
� Overstating business deduc-
tions. Taking business deduc-
tions that seem disproportion-
ately large compared with your
income is an invitation to the
IRS to investigate. Same goes
for reporting an operating loss
for your business. If you’ve got
the proper documentation for
the write-off, go for it, but know
that you may be called upon to
back up your story.
“The IRS knows that certain

tax deductions are abused fre-
quently. People claim a com-
puter and desk as a home office,
family vacations as ‘business
travel,’ or 100 percent business

use of a vehicle, which the IRS
knows is very unlikely to be
true,” Sanders says. “People like
to get creative with the deduc-
tions they try to claim, but such
thinking, or cheating as the IRS
would say, can backfire.”
� Failing to report your full in-
come.The IRS receives copies
of all W-2s and 1099s that you
receive, so forgetting to report
all of your income may result
in an audit. “Even if you don’t
receive a 1099 for a specific
payment, you are still required
to report that income, no mat-
ter how small it is,” says
Joshua Zimmerman, president
of Westwood Tax & Consult-
ing in Rockville Centre.
� Not reporting a foreign bank
account. All U.S. citizens and
residents must report the exis-
tence of overseas bank accounts
if they total more than $10,000
at any time during the year.
Even if these accounts generate
zero income, they need to be re-
ported. The penalties for not re-
porting are huge — they can
run as high as 50 percent of the
account’s value, plus penalties.
“How will the IRS know

about the accounts if you don’t
tell them?Almost every country
in the world has an agreement
to report ownership byU.S. per-

See BZMAIN0320 on A34

Theoverall individual audit rate is about one in 143 returns—but theodds increasedramatically as your incomegoesup.

Certaindeductionsonyourtax forms
could triggeranaudit, experts say

Wells Fargo CEO Tim Sloan
said thecompanycouldneed sev-
eral moremonths to resolve cus-
tomer damage tied to itsmassive
sales practices scandal, such as
figuring out if people had trou-
ble getting approved for other
loans because of the fake ac-
counts bank employees opened.
Speaking Friday, Sloan reiter-

ated what he has said since be-
coming CEO in the wake of the
scandal, that rebuilding trust
with customers is his primary
focus since taking the job.
Wells Fargo has seen a sharp

drop in new account openings
and bank traffic since admitting
in September that employees
pressured to meet ambitious
sales goals opened up to 2 mil-
lion accounts without cus-
tomers’ permission. Sloan said
hebelieves thedeclines havebot-
tomed out. January branch traf-
fic data showed thatwhile check-
ing and credit card applications
and traffic were down from a
year earlier, they were up or sta-
ble comparedwithDecember.
While Wells has changed its

sales practices, ousted some ex-
ecutives and called tens of mil-
lions of customers to check,
Sloan acknowledged that the
full scope of the effect is not
yet known. Determining how a
negative mark on a customer’s
credit score caused by Wells
Fargo affected a person’s ability
to borrow money or take out a
mortgage is more complex than
concluding whether a cus-
tomer paid fees on their check-
ing account when they
shouldn’t have, he said. — AP
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government jobs on

Long Island in January,
up 200 from
January 2016

Source: NewYork State
LaborDepartment
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Grand Opening for First Responders Recreational Ball Field 
Scheduled for June 2

ISLANDIANEWS

face painting for the children’s enjoyment.

Local businesses provided more than $2 million to make this 
project a reality, including Delaware North (the operator 
of Jake’s 58), the Bolla Foundation and Breslin Realty. The 
seven-acre property was owned by the Town of Islip until 
2014, when the village acquired the property from the town 
— with the support of then-Town Supervisor Tom Croci — 
at no cost, with the help of New York State Assemblyman 
Phil Ramos, then-New York State Assemblyman Al Graf 
and then-New York State Senator Lee Zeldin. The state 
legislators co-sponsored bills to allow for the transfer of 
the property from the town for the purpose of developing 
the ballfield.

In the event of rain, the event will be rescheduled for 
Sunday, June 3. 

Village residents are invited to join Mayor Dorman, 
members of the Board of Trustees and local elected officials 
as the village dedicates the First Responders Recreational 
Ball Field on June 2, beginning at 10:00 a.m.

In addition to a state-of-the-art ball field and concession 
stand, the park features a memorial dedicated to local first 
responders who lost their lives on September 11, 2001. The 
park also includes a walking path with exercise stations.

Following the memorial dedication, there will be a barbecue 
for village residents through 3:00 p.m. A dedication of the 
ball field will take place at noon, followed by the ceremonial 
first pitch and the first official game between the Lakeland 
Fire Department and the Central Islip Fire Department. 
This game will be followed by a girls’ youth softball game. 
Throughout the day, there will be a DJ, a bounce house and 

Artist’s rendering of the First Responders Recreational Ball Field. 
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MAINTENANCE•DESIGN•MASONRY•NURSERY•UTILITY
LandscapeNEW YORK

CONTRACTOR
TORO®GrandStand™

The Garden Dept. Looks To Expand As Company 
Expects To Break Sales Records This Year

(see page 3)

PROPERTY MAINTENANCE MANAGEMENT FACILITIES MAINTENANCE

New York Corporate Office
3555 Veterans Memorial Hwy. 
Suite J  
Ronkonkoma, NY 11779
631-881-5350 

New York Metro Office
69-44 76th Street
Middle Village, NY 11379

Connecticut
4 Old Mill Plain Road
Danbury, CT 06811

Massachusetts
9112A Shops Way
Northborough, MA 01532

833-244-6964  
( 8 3 3 - 2 4 4 - N Y M G )

newyorkmaintenancegroup.com

INDUSTRIES WE SERVICE: 

RETAIL CENTERS

CONSTRUCTION SITES

INDUSTRIAL

OFFICES

CONDOMINIUMS

MEDICAL OFFICES

COMMERCIAL BUILDINGS

RESTAURANTS

HIGH RISES

New York Maintenance Group, Inc. is a family-owned and operated business that has 
been providing high-quality maintenance, management and facilities maintenance services 
throughout the Northeast – from Boston to Washington D.C. – for 30 years. As a full-service 
commercial property service group, our number one priority is to provide our clients with 
top-level service tailored to fit a company’s specific needs. Our customers are provided 
single-source vendor services, consolidated self-performing and existing vendor services to 
provide a reduction of service costs. 

New York Maintenance Group, Inc.’s team goal is to be the single source for all property 
services and management needs for commercial property owners. Our attention to detail, 
service and performance is unparalleled in the industry. We strive to grow and strengthen 
our relationships with our customers to ensure their complete satisfaction.

 9 Full-Service Property 
Maintenance & Management
 9 One Source for All Commercial 
Property Needs
 9 Currently Serving Clients from 
Boston to Washington D.C.
 9 After-Hours Call Center
 9 Family Owned & Operated
 9 Fully Licensed & Insured

GET CA$H 
FOR YOUR CLUNKER

DOESN’T RUN? 
DOESN’T MATTER, WE’LL PICK  IT UP!

BUYERS OF SCRAP METAL AT OUR 9 GREAT LOCATIONS: 
BROOKLYN • VALLEY STREAM • FREEPORT • NEW HYDE PARK • HUNTINGTON

LINDENHURST • BAY SHORE • RIVERHEAD • MEDFORD

855-GERSHOW  •  GERSHOW.COM

HIGHEST PRICES PAID FOR YOUR SCRAP METAL:
JUNK CARS • ALUMINUM • BRASS • COPPER • STEEL • CAST IRON • APPLIANCES

445 BROAD HOLLOW RD., SUITE 25, MELVILLE, NY 11747

YOU’RE UNIQUE.  WE UNDERSTAND. THAT’S WHY WE DO A FREE NEEDS ASSESSMENT 
TO BETTER UNDERSTAND YOUR BUSINESS AND CREATE A CUSTOM SOLUTION  THAT 

ALLOWS YOU TO FOCUS ON DOING WHAT YOU DO BEST.

YOUR FULL-SERVICE STAFF ON DEMAND

WHY WAIT? CONTACT US TODAY FOR A FREE CUSTOMIZED QUOTE.

631-881-0800
WWW.IOMELVILLE.COM

1979 MARCUS AVENUE, SUITE 200, LAKE SUCCESS, NY 11042  •  516-488-8800  •  WWW.LIBERTYMAR.COM

Salutes This Year’s Admirals
Andre Grikitis • Captain Thomas Merrell • Jim Miller

On This Signal Honor

 ✓ PHONE ANSWERING

 ✓ SCHEDULING APPOINTMENTS

 ✓ ORDER TAKING

 ✓ CONFIRMATION CALLS

 ✓ ANSWERING CLIENT QUESTIONS

 ✓ INTAKE QUESTIONS

 ✓ TAKING RESERVATIONS

 ✓ GATHERING SURVEY RESULTS

 ✓ TRAVEL/SEMINAR REGISTRATION

 ✓ RESEARCH

 ✓ QUALIFICATION

 ✓ STUFFING ENVELOPES

 ✓ NOTARY SERVICES

 ✓ TYPING

 ✓ SOCIAL MEDIA MANAGEMENT

 ✓ ONLINE CHAT

 ✓ MEETING PREPARATION

 ✓ CONFERENCE REGISTRATION

 ✓ CRAIGSLIST POSTING

 ✓ COLD CALLING

 ✓ SALES

 ✓ CUSTOMER SERVICE

 ✓ ALMOST ANYTHING ELSE

WHAT CAN AN

DO FOR YOU?

ANYTHING! WHAT DO YOU NEED DONE?

WE’LL FREE YOU UP SO YOU CAN 
FOCUS ON GROWING YOUR BUSINESS

Melville

Virtual Assistant®
Intelligent

SERVICING:
Corporations
• Property Management Companies
• Manufacturers
• Large Retailers
• Banking and Financial Services

Professionals
• Attorneys
• Accounting Firms
• Real Estate Agencies
• Service Professionals

Health Care
• Health Care Professionals
• Medical and Dental Practices
• Veterinarians
• Assisted Living and Nursing Homes
• Home Health Care Agencies 

Non-Profit Organizations  
and Associations
• Charitable Service Organizations
• Chambers of Commerce and Business 

Associations
• Unions and Membership Associations
• Civic Organizations

Public Sector Entities
• Villages
• School Districts
• Library Districts
• Fire Districts

Advocacy
• Development Projects
• Issue Advocacy
• Political Campaigns

Hospitality
• Tourist Destinations
• Entertainment Venues
• Restaurants

“Through the Long Island Progressive 
Coalition, I have worked with John Zaher 
and his firm, The Public Relations and 
Marketing Group, exclusively over the past 
several years. The firm has developed 
several websites and marketing materials 
for us. John’s knowledge of politics and 
government is an asset to any non-profit or 
advocacy organization such as ours. He and 
his staff are highly skilled, dedicated and a 
pleasure to work with.”

Lisa Tyson
Director, Long Island 
Progressive Coalition

“

FOR MORE INFORMATION OR ADDITIONAL SAMPLES OF OUR WORK, CALL 855-PRMG-123 (855-776-4123) OR VISIT WWW.THEPRMG.COM

BRANDING MARKETING ADVERTISING
TV & VIDEO 

PRODUCTION
SOCIAL MEDIA  
MANAGEMENT

WEB DEVELOPMENT  
& SEO PUBLIC RELATIONS

• Strategic Planning

• Media Relations and 
Publicity

• Press Conferences

• Special Events

• Community Relations

• Government Relations

• Crisis Management

• Brand Research and 
Development

• Logos and Signage

• Collateral Marketing 
Materials

• Media Buys

• Google/Bing/Yahoo! 
Advertising

• Social Media 
Advertising

• Television Advertising

• Radio Advertising

• Print Advertising

• Digital Advertising

• Marketing Plans

• Web Marketing

• Advertising

• Direct Mail

• Email Marketing

• Event Management

• CRM Development 
and Prospect 
Marketing

• Commercial & Digital 
Advertising

• Facebook, Instagram 
& YouTube Videos

• Public Service 
Announcements

• Company Overviews 
and Biographies

• Non-Profit Overviews 
and Fundraising 
Appeals

• Mobile-Friendly,  
ADA-Compliant Websites

• E-Commerce Websites

• Blog Development

• Content Management 
Websites Including 
Drupal and WordPress

• Search Engine 
Optimization (SEO)

• Online Marketing

• Custom Designs

• Content Development

• Developing Online 
Presence and Reach

• Event Marketing

• Social Media 
Monitoring 
and Reputation 
Management

710 Presidential Drive, Lebanon, NJ 08833

Like no other P lace... 
• 2 Spacious Bedrooms

• Walk-in Closets

• 2 Full Ensuite Baths

• Guest Powder Room

• Radiant Floor Heating  

in Master Baths

• Granite Countertops

• Premium Stainless  

Steel Appliances

• Full Size Washer/ Dryer

• High Ceilings

• Balcony or Patio

• Clubhouse

• Fitness Center

• Salt Water Pool
C onveniently Located  

Off of Exit 20B  

Westbound on I-7

www.presidential-place.com
Providing you with a totally gratifying, all-inclusive lifestyle experience is at the heart of what Presidential Place stands for. To that end, you can always enjoy, at your leisure, a spacious, beautifully appointed Clubhouse with Fitness Center and Swimming Pool comfortably situated only steps from your door. Stay active, keep fit, and enjoy your new way of life to the fullest.

When you choose Presidential Place, you are making the wise decision of securing the finest apartment home lifestyle that this enormously popular area of Central New Jersey has to offer.

“John is excellent at implementation 
and execution of marketing plans 
and ideas. PRMG is ‘quick on the 
draw’ when timing is of the essence. 
John’s long-term approach is what 
separates him and his company from 
other agencies.”

James P. McPeak
Owner 
McPeak’s Assisted Living

“

30-80 21st Street, Astoria, NY 11102
p. 718.873.9550  f. 718.228.4591 e. medical@astoriamed.com

www.astoriamed.com
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RACHELLE BLIDNERBY
rachelle.blidner@newsday.com

A group of Latino residents
and advocacy groups is suing
Islip Town, claiming the system
of electing the town board pre-
vented Latinos from having
equal representation in Town
Hall.

The town’s at-large elections
— in which candidates are cho-
sen townwide by majority vote
and do not represent council
districts — have allowed the
town’s white majority to elect
its candidates over those of the
minority Latino community, ac-
cording to the lawsuit.

The election system violates
the Voting Rights Act and per-
petuates neglect of Latino com-
munities, including Brentwood
and Central Islip, according to

the suit, which seeks to create
council districts.

“Lacking any representation
on the Town Board, members of
the Town’s Latino community
have been demoted to second-
class citizens,” said the suit.

Town voters rejected a ballot
measure to create council dis-
tricts in 2006 after several peti-
tions for a referendum were
blocked over a decade.

Town board members de-
clined to comment Tuesday af-
ternoon, with Supervisor Angie
Carpenter saying she hadn’t had
anopportunity to review the law-
suit.

The town board has never
had a Latino member. All five
current town board members
are white in a town where
about 25 percent of the popula-
tion is Hispanic or black.

The lawsuit was filed in fed-
eral district court in Brooklyn
on Monday by Brentwood resi-
dents Ana Flores, her father,
René Flores, María Magdalena
Hernández and Magali Roman,
and advocacy groups Make the
Road New York and New York
Communities for Change. De-
fendants include the Islip Town
Board and the Suffolk County
Board of Elections.

Ana Flores, 21, said her com-
munity was “underfunded, un-
derserved.”

“I feel like there’s a lot of ha-
tred,” said Flores, whowill begin
a master’s program in social
work at New York University in
the fall. “We kind of lost hope in
our government, and, at some
point, some of us even fear it.”

Town officials have largely ig-
nored the concerns of residents

in majority-Latino areas, from
quality-of-life issues such as
potholes needing fixing to the
violence of the MS-13 gang, ac-
cording to the suit. Town ser-
vices such as street cleaning
and trash pickup are provided
more frequently in more white
and affluent areas, the suit said.

The community’s neglect
was especially apparent when
40,000 tons of contaminated de-
bris were dumped at Roberto
Clemente Park in Brentwood in
2013 and 2014, the suit said.
Two town parks officials were
convicted for their roles in the
illegal dumping, as were three
other men.

It took three years to clean
up and reopen the park, and the
pool is still under construction
despite an estimated reopening
for summer 2018.

“We were reminded once
again through that incident of
the deep bias and discontent and
lack of accountability for the
Townof Islip board to themajor-
ity-Latino population in Brent-
wood, Central Islip and North
Bay Shore,” said Walter Barrien-
tos, Make the Road’s organizing
director for Long Island.
Board of Elections clerk Mary

Lou said she did not know about
the lawsuit because “we have not
been servedwith anything.”

The only Long Island towns
with council districts are Hemp-
stead, North Hempstead and
Brookhaven, according to both
the Nassau and Suffolk Board of
Elections.
About 40 people marched

and chanted, “Islip is for all;
our vote counts,” during a rally
outside Town Hall on Tuesday.

Suit says IslipTown’svoting
system leavesoutLatinos

TOPSTORIES

The Associated Press

China on Tuesday threatened
“comprehensivemeasures” in re-
sponse to a new tariff hike by
PresidentDonaldTrump, raising
the possibility Beijing might tar-
getU.S. companies’ operations.

Trump’s announcement fu-
eled fears that economic losses,
limited so far to companies hit
by U.S. or Chinese tariff hikes,
might spread if the dispute chills
global trade.

Global stocks fell after
Trump’s announcement. China’s
market benchmark dropped 3.8
percent while Hong Kong’s lost
2.8 percent. In Europe, Ger-
many’s main index fell 1.2 per-
cent and France’s fell 1.1 percent.

TheCommerceMinistry criti-
cized Trump’s order for new tar-
iffs on $200 billion of Chinese
goods, issued late Monday, as
blackmail. In a forceful state-
ment, it said Beijingwas ready to
“defend the interests of the Chi-
nese people and enterprises.”

If the tariff hike goes ahead,
“China will have to adopt com-
prehensive measures that com-
bine quantity and quality,” the
statement said.
It gave no details, but China’s

lopsided trade balance with the
United States means Beijing
doesn’t import enough Ameri-
can goods to stick with its strat-
egy of matching the scale of
Trump’s tariff increases.
China responded to the U.S.

announcementFridayof a 25per-
cent tariff on $34 billion of Chi-
nese goods by imposing an iden-
tical charge on the same amount
of American goods. But China’s
imports fromtheU.S. last year to-
taled $153.9 billion. That would
leave about $120 billion available
for a tariff hike, falling short of
Trump’s $200 billion target.

The mention of “comprehen-
sive measures” suggests Beijing
might go beyond tariffs, said Jake
Parker, vice president for China
operations of the U.S.-China
Business Council. He asked
whether that might include de-
laying or denying licenses re-
quired byU.S. companies.

China’s heavily-regulated
economy also gives officials the

option of tying up companies
with tax, anti-monopoly or other
investigations.

The dispute is part of broader
U.S. complaints about global
trading conditions that have
prompted Trump to raise duties
on steel, aluminum,washingma-
chines or solar panels from
Canada, Europe, Japan and
SouthKorea.

Economists warn Washing-
ton might be undercutting its
negotiating position by alienat-
ing potential allies.

Tariff hikes imposed so far by
Trump affect a total of $109 bil-
lion of imports, according to
MorganStanley. It saidwith retal-
iatory tariffs imposed by Ameri-
can trading partners added in,

the total rises to $181 billion, or 1
percent of global trade.

The risks of “amoremeaning-
ful impact on global trade and
growth have increased,” Morgan
Stanley economists said in a re-
port.
The United States and China

have the world’s biggest trading
relationship, but official ties are
increasingly strained over com-
plaints Beijing’s technology de-
velopment tactics hurt Ameri-
can companies.

Beijinghasofferedtonarrowits
politically-volatile trade surplus
with the United States but has re-
sisted changing development
plans its leaders see as a path to
prosperity and restoring China’s
rightful role as aglobal leader.

Chinawarns retaliation for U.S. tariff threat

Lawsuit:
Noplace
onboard

Attorney Fred Brewington at rally demanding greater representation for Latinos in Islip Town Tuesday.
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IRS red flags

1 in 59
Your chances of being audited if
your income is $200,000 or

more.

Source: Kiplinger Personal
FinanceMagazine

FAST FACT

WELLS CEO: FOCUS IS
ON BUILDING TRUST

SHERYL NANCE-NASHBY
Special to Newsday

Sometimes extra attention is
a good thing. But in the case of
IRS auditors, the last thing you
want is to stop them in their
tracks when they’re looking at
your return.
The Internal Revenue Ser-

vice doesn’t have themanpower
to scrutinize every return. In-
stead, it looks for tell-tale signs
that couldmean there’s a reason
to dig deeper. Call them red
flags or triggers, but a certain
set of circumstances is likely to
make the IRS hit the pause but-
ton on what could be the begin-
ning of problems for you.
The good news, though, is

that the overall individual audit
rate is about one in 143 returns
—but theodds increasedramat-
ically as your income goes up.
Sandra Block, senior asso-

ciate editor at Kiplinger Per-
sonal Finance Magazine, says
IRS statistics for 2016 show that
people with an income of
$200,000 or higher had an audit
rate of one out of every 59 re-
turns. The stakes are even
higher for those who report $1

million or more of income.
“There’s a one-in-17 chance
your returnwill be audited. The
audit rate drops significantly for
filers making less than
$200,000: Only one out of 154 of
such returns were audited dur-
ing 2016, and the vast majority
of these exams were conducted
bymail,” Block says.
Aside from making the big

bucks, what else puts you in the
spotlight? Here’s a list of poten-
tial red flags, from Kiplinger
and other tax experts:
� Large charitable deductions.
Giving to charities can be a
great tax write-off, but if your

donations are disproportion-
ately large compared to your in-
come, expect the IRS to ask for
verification. It tracks the aver-
age charitable contribution for
folks at every income level. Do-
nations exceeding the expected
amount are seen as suspicious.
“Just keep detailed records

of your giving, including re-
ceipts for all contributions of
cash and property. Failing to
get an appraisal for a donation
of valuable property, or forget-
ting or incorrectly filing a
Form 8283 for non-cash dona-
tions greater than $500, puts
an even bigger audit bull’s-eye
on your back,” says Scott
Sanders, a CPA at Sanders
Thaler Viola & Katz in Jericho.
� Overstating business deduc-
tions. Taking business deduc-
tions that seem disproportion-
ately large compared with your
income is an invitation to the
IRS to investigate. Same goes
for reporting an operating loss
for your business. If you’ve got
the proper documentation for
the write-off, go for it, but know
that you may be called upon to
back up your story.
“The IRS knows that certain

tax deductions are abused fre-
quently. People claim a com-
puter and desk as a home office,
family vacations as ‘business
travel,’ or 100 percent business

use of a vehicle, which the IRS
knows is very unlikely to be
true,” Sanders says. “People like
to get creative with the deduc-
tions they try to claim, but such
thinking, or cheating as the IRS
would say, can backfire.”
� Failing to report your full in-
come.The IRS receives copies
of all W-2s and 1099s that you
receive, so forgetting to report
all of your income may result
in an audit. “Even if you don’t
receive a 1099 for a specific
payment, you are still required
to report that income, no mat-
ter how small it is,” says
Joshua Zimmerman, president
of Westwood Tax & Consult-
ing in Rockville Centre.
� Not reporting a foreign bank
account. All U.S. citizens and
residents must report the exis-
tence of overseas bank accounts
if they total more than $10,000
at any time during the year.
Even if these accounts generate
zero income, they need to be re-
ported. The penalties for not re-
porting are huge — they can
run as high as 50 percent of the
account’s value, plus penalties.
“How will the IRS know

about the accounts if you don’t
tell them?Almost every country
in the world has an agreement
to report ownership byU.S. per-

See BZMAIN0320 on A34

Theoverall individual audit rate is about one in 143 returns—but theodds increasedramatically as your incomegoesup.

Certaindeductionsonyourtax forms
could triggeranaudit, experts say

Wells Fargo CEO Tim Sloan
said thecompanycouldneed sev-
eral moremonths to resolve cus-
tomer damage tied to itsmassive
sales practices scandal, such as
figuring out if people had trou-
ble getting approved for other
loans because of the fake ac-
counts bank employees opened.
Speaking Friday, Sloan reiter-

ated what he has said since be-
coming CEO in the wake of the
scandal, that rebuilding trust
with customers is his primary
focus since taking the job.
Wells Fargo has seen a sharp

drop in new account openings
and bank traffic since admitting
in September that employees
pressured to meet ambitious
sales goals opened up to 2 mil-
lion accounts without cus-
tomers’ permission. Sloan said
hebelieves thedeclines havebot-
tomed out. January branch traf-
fic data showed thatwhile check-
ing and credit card applications
and traffic were down from a
year earlier, they were up or sta-
ble comparedwithDecember.
While Wells has changed its

sales practices, ousted some ex-
ecutives and called tens of mil-
lions of customers to check,
Sloan acknowledged that the
full scope of the effect is not
yet known. Determining how a
negative mark on a customer’s
credit score caused by Wells
Fargo affected a person’s ability
to borrow money or take out a
mortgage is more complex than
concluding whether a cus-
tomer paid fees on their check-
ing account when they
shouldn’t have, he said. — AP
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Long Island in January,
up 200 from
January 2016

Source: NewYork State
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Grand Opening for First Responders Recreational Ball Field 
Scheduled for June 2

ISLANDIANEWS

face painting for the children’s enjoyment.

Local businesses provided more than $2 million to make this 
project a reality, including Delaware North (the operator 
of Jake’s 58), the Bolla Foundation and Breslin Realty. The 
seven-acre property was owned by the Town of Islip until 
2014, when the village acquired the property from the town 
— with the support of then-Town Supervisor Tom Croci — 
at no cost, with the help of New York State Assemblyman 
Phil Ramos, then-New York State Assemblyman Al Graf 
and then-New York State Senator Lee Zeldin. The state 
legislators co-sponsored bills to allow for the transfer of 
the property from the town for the purpose of developing 
the ballfield.

In the event of rain, the event will be rescheduled for 
Sunday, June 3. 

Village residents are invited to join Mayor Dorman, 
members of the Board of Trustees and local elected officials 
as the village dedicates the First Responders Recreational 
Ball Field on June 2, beginning at 10:00 a.m.

In addition to a state-of-the-art ball field and concession 
stand, the park features a memorial dedicated to local first 
responders who lost their lives on September 11, 2001. The 
park also includes a walking path with exercise stations.

Following the memorial dedication, there will be a barbecue 
for village residents through 3:00 p.m. A dedication of the 
ball field will take place at noon, followed by the ceremonial 
first pitch and the first official game between the Lakeland 
Fire Department and the Central Islip Fire Department. 
This game will be followed by a girls’ youth softball game. 
Throughout the day, there will be a DJ, a bounce house and 

Artist’s rendering of the First Responders Recreational Ball Field. 
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MAINTENANCE•DESIGN•MASONRY•NURSERY•UTILITY
LandscapeNEW YORK

CONTRACTOR
TORO®GrandStand™

The Garden Dept. Looks To Expand As Company 
Expects To Break Sales Records This Year

(see page 3)

PROPERTY MAINTENANCE MANAGEMENT FACILITIES MAINTENANCE

New York Corporate Office
3555 Veterans Memorial Hwy. 
Suite J  
Ronkonkoma, NY 11779
631-881-5350 

New York Metro Office
69-44 76th Street
Middle Village, NY 11379

Connecticut
4 Old Mill Plain Road
Danbury, CT 06811

Massachusetts
9112A Shops Way
Northborough, MA 01532

833-244-6964  
( 8 3 3 - 2 4 4 - N Y M G )

newyorkmaintenancegroup.com

INDUSTRIES WE SERVICE: 

RETAIL CENTERS

CONSTRUCTION SITES

INDUSTRIAL

OFFICES

CONDOMINIUMS

MEDICAL OFFICES

COMMERCIAL BUILDINGS

RESTAURANTS

HIGH RISES

New York Maintenance Group, Inc. is a family-owned and operated business that has 
been providing high-quality maintenance, management and facilities maintenance services 
throughout the Northeast – from Boston to Washington D.C. – for 30 years. As a full-service 
commercial property service group, our number one priority is to provide our clients with 
top-level service tailored to fit a company’s specific needs. Our customers are provided 
single-source vendor services, consolidated self-performing and existing vendor services to 
provide a reduction of service costs. 

New York Maintenance Group, Inc.’s team goal is to be the single source for all property 
services and management needs for commercial property owners. Our attention to detail, 
service and performance is unparalleled in the industry. We strive to grow and strengthen 
our relationships with our customers to ensure their complete satisfaction.

 9 Full-Service Property 
Maintenance & Management
 9 One Source for All Commercial 
Property Needs
 9 Currently Serving Clients from 
Boston to Washington D.C.
 9 After-Hours Call Center
 9 Family Owned & Operated
 9 Fully Licensed & Insured

GET CA$H 
FOR YOUR CLUNKER

DOESN’T RUN? 
DOESN’T MATTER, WE’LL PICK  IT UP!

BUYERS OF SCRAP METAL AT OUR 9 GREAT LOCATIONS: 
BROOKLYN • VALLEY STREAM • FREEPORT • NEW HYDE PARK • HUNTINGTON

LINDENHURST • BAY SHORE • RIVERHEAD • MEDFORD

855-GERSHOW  •  GERSHOW.COM

HIGHEST PRICES PAID FOR YOUR SCRAP METAL:
JUNK CARS • ALUMINUM • BRASS • COPPER • STEEL • CAST IRON • APPLIANCES

445 BROAD HOLLOW RD., SUITE 25, MELVILLE, NY 11747

YOU’RE UNIQUE.  WE UNDERSTAND. THAT’S WHY WE DO A FREE NEEDS ASSESSMENT 
TO BETTER UNDERSTAND YOUR BUSINESS AND CREATE A CUSTOM SOLUTION  THAT 

ALLOWS YOU TO FOCUS ON DOING WHAT YOU DO BEST.

YOUR FULL-SERVICE STAFF ON DEMAND

WHY WAIT? CONTACT US TODAY FOR A FREE CUSTOMIZED QUOTE.

631-881-0800
WWW.IOMELVILLE.COM

1979 MARCUS AVENUE, SUITE 200, LAKE SUCCESS, NY 11042  •  516-488-8800  •  WWW.LIBERTYMAR.COM

Salutes This Year’s Admirals
Andre Grikitis • Captain Thomas Merrell • Jim Miller

On This Signal Honor

 ✓ PHONE ANSWERING

 ✓ SCHEDULING APPOINTMENTS

 ✓ ORDER TAKING

 ✓ CONFIRMATION CALLS

 ✓ ANSWERING CLIENT QUESTIONS

 ✓ INTAKE QUESTIONS

 ✓ TAKING RESERVATIONS

 ✓ GATHERING SURVEY RESULTS

 ✓ TRAVEL/SEMINAR REGISTRATION

 ✓ RESEARCH

 ✓ QUALIFICATION

 ✓ STUFFING ENVELOPES

 ✓ NOTARY SERVICES

 ✓ TYPING

 ✓ SOCIAL MEDIA MANAGEMENT

 ✓ ONLINE CHAT

 ✓ MEETING PREPARATION

 ✓ CONFERENCE REGISTRATION

 ✓ CRAIGSLIST POSTING

 ✓ COLD CALLING

 ✓ SALES

 ✓ CUSTOMER SERVICE

 ✓ ALMOST ANYTHING ELSE

WHAT CAN AN

DO FOR YOU?

ANYTHING! WHAT DO YOU NEED DONE?

WE’LL FREE YOU UP SO YOU CAN 
FOCUS ON GROWING YOUR BUSINESS

Melville

Virtual Assistant®
Intelligent

SERVICING:
Corporations
• Property Management Companies
• Manufacturers
• Large Retailers
• Banking and Financial Services

Professionals
• Attorneys
• Accounting Firms
• Real Estate Agencies
• Service Professionals

Health Care
• Health Care Professionals
• Medical and Dental Practices
• Veterinarians
• Assisted Living and Nursing Homes
• Home Health Care Agencies 

Non-Profit Organizations  
and Associations
• Charitable Service Organizations
• Chambers of Commerce and Business 

Associations
• Unions and Membership Associations
• Civic Organizations

Public Sector Entities
• Villages
• School Districts
• Library Districts
• Fire Districts

Advocacy
• Development Projects
• Issue Advocacy
• Political Campaigns

Hospitality
• Tourist Destinations
• Entertainment Venues
• Restaurants

“Through the Long Island Progressive 
Coalition, I have worked with John Zaher 
and his firm, The Public Relations and 
Marketing Group, exclusively over the past 
several years. The firm has developed 
several websites and marketing materials 
for us. John’s knowledge of politics and 
government is an asset to any non-profit or 
advocacy organization such as ours. He and 
his staff are highly skilled, dedicated and a 
pleasure to work with.”

Lisa Tyson
Director, Long Island 
Progressive Coalition

“

FOR MORE INFORMATION OR ADDITIONAL SAMPLES OF OUR WORK, CALL 855-PRMG-123 (855-776-4123) OR VISIT WWW.THEPRMG.COM

BRANDING MARKETING ADVERTISING
TV & VIDEO 

PRODUCTION
SOCIAL MEDIA  
MANAGEMENT

WEB DEVELOPMENT  
& SEO PUBLIC RELATIONS

• Strategic Planning

• Media Relations and 
Publicity

• Press Conferences

• Special Events

• Community Relations

• Government Relations

• Crisis Management

• Brand Research and 
Development

• Logos and Signage

• Collateral Marketing 
Materials

• Media Buys

• Google/Bing/Yahoo! 
Advertising

• Social Media 
Advertising

• Television Advertising

• Radio Advertising

• Print Advertising

• Digital Advertising

• Marketing Plans

• Web Marketing

• Advertising

• Direct Mail

• Email Marketing

• Event Management

• CRM Development 
and Prospect 
Marketing

• Commercial & Digital 
Advertising

• Facebook, Instagram 
& YouTube Videos

• Public Service 
Announcements

• Company Overviews 
and Biographies

• Non-Profit Overviews 
and Fundraising 
Appeals

• Mobile-Friendly,  
ADA-Compliant Websites

• E-Commerce Websites

• Blog Development

• Content Management 
Websites Including 
Drupal and WordPress

• Search Engine 
Optimization (SEO)

• Online Marketing

• Custom Designs

• Content Development

• Developing Online 
Presence and Reach

• Event Marketing

• Social Media 
Monitoring 
and Reputation 
Management

710 Presidential Drive, Lebanon, NJ 08833

Like no other P lace... 
• 2 Spacious Bedrooms

• Walk-in Closets

• 2 Full Ensuite Baths

• Guest Powder Room

• Radiant Floor Heating  

in Master Baths

• Granite Countertops

• Premium Stainless  

Steel Appliances

• Full Size Washer/ Dryer

• High Ceilings

• Balcony or Patio

• Clubhouse

• Fitness Center

• Salt Water Pool
C onveniently Located  

Off of Exit 20B  

Westbound on I-7

www.presidential-place.com
Providing you with a totally gratifying, all-inclusive lifestyle experience is at the heart of what Presidential Place stands for. To that end, you can always enjoy, at your leisure, a spacious, beautifully appointed Clubhouse with Fitness Center and Swimming Pool comfortably situated only steps from your door. Stay active, keep fit, and enjoy your new way of life to the fullest.

When you choose Presidential Place, you are making the wise decision of securing the finest apartment home lifestyle that this enormously popular area of Central New Jersey has to offer.

“John is excellent at implementation 
and execution of marketing plans 
and ideas. PRMG is ‘quick on the 
draw’ when timing is of the essence. 
John’s long-term approach is what 
separates him and his company from 
other agencies.”

James P. McPeak
Owner 
McPeak’s Assisted Living

“

30-80 21st Street, Astoria, NY 11102
p. 718.873.9550  f. 718.228.4591 e. medical@astoriamed.com

www.astoriamed.com
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PROVIDING INTEGRATED  
PUBLIC RELATIONS  

& MARKETING SOLUTIONS
TO CORPORATIONS, PROFESSIONALS,  

NON-PROFITS, AND GOVERNMENT ENTITIES
156 North Ocean Avenue 

Patchogue, New York 11772
 

855-PRMG-123
( 8 5 5 - 7 7 6 - 4 1 2 3 )

info@theprmg.com

www.theprmg.com 

ABOUT US
A FULL-SERVICE FIRM PROVIDING INTEGRATED SERVICES  

OUR COMPANY

Founded in 2002 by John C. Zaher, 
The Public Relations and Marketing 
Group (PRMG) is a full-service public 
relations and marketing firm based 
in New York. Since its inception, 
PRMG has provided services for 
professionals, corporations, non-
profit organizations and government 
entities, among others. The firm helps 
its clients build a loyal customer 
base through effective and quality 
marketing strategies and techniques.

INTEGRATED SERVICES

Whether through a single service or a 
full range of comprehensive services, 
PRMG has developed the tools needed 
to successfully meet our clients’ 
marketing needs. Some businesses 
choose to work with us for one project 
such as a website redesign, a direct 
mail piece or the setup of social 
media pages, while others keep us on 
retainer to take advantage of a more 
integrated and ongoing marketing 
strategy that includes such services as 
public relations, advertising, blogging, 
monthly e-newsletters and social 
media management. PRMG will gauge 
which approaches are appropriate for 
your organization’s goals and budget 
to help you maximize the effectiveness 
of your marketing efforts.

DEDICATED TO THE SUCCESS 
OF YOUR BUSINESS

PRMG provides a full evaluation of 
your current marketing strategies 
and develops a customized plan that 
matches your needs, budget, and tar-
get audiences. PRMG’s veteran staff 
includes experienced professionals in 
public relations, marketing, web devel-
opment, graphic design and video pro-
duction, enabling clients to rely on one 
firm for all of their marketing needs. 

By using PRMG’s various services, 
our clients can focus on serving their 
current customer base, while still at-
tracting new business and constantly 
building their reputation in the com-
munity. In the process, PRMG often 
develops personal relationships with 
business owners and is committed to 
each one’s individual success.

“PRMG has an excellent handle on 
all marketing aspects for our non-
profit organization. From garnering 
continued media coverage of our 
top-tier robotics events, to growing 
our social media presence, PRMG 
helps us reach the audiences we 
need to expand our presence across 
Long Island.”

Bertram Dittmar
Executive Director
School-Business 
Partnerships of  
Long Island, Inc.

“


